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Insurers face several headwinds:
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They remain hyper-focused on:
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This is a new moment for Al

1956 . Artificial Intelligence

1997 . Machine Learning

Deep Learning 2017 . Deep Learning

2021 G@enerative Al

Generative Al




The new Al-employee alliance

49%







Generative Al—Making Work Easier
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Gen Al—Value Proposition
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employee customer business
experiences engagement processes
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Gen Al—Insurance Use Cases
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Gen Al—Early Developments in Insurance
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There are 5 drivers of Al value

Business Technology & Al Strategy Organization Al
Strategy Data Strategy & Experience & Culture Governance




Charting your path forward

Start your Al journey

Partner ecosystems are integral
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Thank you!
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